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When food service, retail or distributor buyers are looking for 
news and qualified vendors they can trust, they turn to the 
pages of Food Industry News in print or on the internet. 
Each issue contains valuable information on industry trends, 
chef profiles, leadership and management tips. Each issue 
also features display ads and directory listings from the 
leading suppliers serving Chicagoland’s food industry.
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Reaching Chicagoland’s Food 
Industry For 39+ Years

EXPOSURE ACROSS CHICAGOLAND 

Reach Chicagoland’sReach Chicagoland’s
Best BuyersBest Buyers

Scan this to see our current edition!
>>>

WHAT’S
•	 SHORT, EASY TO READ EDITORIAL FORMAT
•	 LOCAL NEWS, NATIONAL NEWS, CHEF PROFILES
•	 DISPLAY ADS FROM THE MARKET’S 

LEADING VENDORS
•	 MANAGEMENT, LEADERSHIP AND TRAINING TIPS
•	 COMPREHENSIVE BUYER’S DIRECTORY OF  

SUPPLIERS & SERVICE FIRMS

INSIDE

PUBLICATION 
HIGHLIGHTS

A TRUSTED 
AND VALUABLE 
RESOURCE TO  
YOUR BUYERS

PRINT, WEB, DIGITAL
& NETWORKING

Our Magazine Supports You
As part of our mission to champion our read-

ers and the industry, Food Industry News, in 

conjunction with Outfront Media, recently ran a 

billboard campaign across the Chicagoland area 

encouraging diners to support frontline hospital-

ity workers and to eat out more often. 

See more photos on page 2 of this issue.
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MISSION BBQ opened its doors for business on September 11, 2011. “Ten years 

after our world changed forever, in some small way we wanted to change it back,” 

said Bill Kraus founder of MISSION BBQ. “As the founders of MISSION BBQ, we 

strive every day to remind everyone what makes our country great—its heroes.”

Two friends who were both patriotic and who believed in running a business 

with meaning and purpose also shared a love for great barbecue, and an idea 

was born.

Bill Kraus and Stephen Newton set across the American landscape from Texas 

to Kansas City, the Carolinas to St. Louis to discover the secrets of what makes 

the definitive American barbecue.

Bill Kraus founded MISSION BBQ with the desire to serve, honor and thank 

America’s heroes. The path that led him to the creation of the business included 

stints as a paperboy, caddy and bartender.

Bill spent 25 years in the business of sports, and was a part of the original cast 

that built the Under Armour brand.
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Visit our website at 

www.foodindustrynews.com

Continued on page 20
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REACH BUYERS AT ALL LEVELS OF THIS INDUSTRY 
INCLUDING: RESTAURANTS, INSTITUTIONS, HOTELS,  

SUPERMARKETS, DISTRIBUTORS AND MORE!
MONTHLY CIRCULATION 2021: 18,137

9,845 
Independent Chains 

Multi-Unit Restaurants
Catering • Companies •  Chefs 
Delis •  Fast Food Operators 

Pizzerias • Includes Businesses 
Selling Liquor

1,429 
Casinos • Stadiums 

Contract Foodservice Operations
Food Halls • Institutions • Schools • Hospitals

Nursing Homes •  Theaters •  Airlines 
Military/Veteran Facilities •  Jails •  Prisons 

Bakeries •  Churches •  Associations
Shopping Center Food Courts 

State, County and Village Procurement Offices
K-12, Colleges & Universities

1,426 
Liquor Focused Business 

with Illinois Liquor Licenses
Bars •  Taverns •  Nightclubs  

Liquor Stores •  Lounges •  Wine Shops
 Liquor Wholesale •  Vendor Distribution

Distilleries * Breweries

1,135
Grocery Stores •  Supermarkets

Convenience Stores • Produce Markets 
Specialty Retailers  •  Fish and Seafood Shops 

Candy Stores • Butcher Shops
Gas Stations • Mini Marts

3,138
Suppliers •  Food Manufacturers 

Food Distributors and Brokers
Grocery Distributors •  Warehouses 

Sales Reps Serving Our industry
Wholesale Cash & Carry Outlets

1,164
Hotels •  Banquet Halls  •  Country Clubs  

Concert Venues  •  Auditoriums 
Conventions Centers  •  Golf Courses •  Resorts 

Health Clubs •  Amusement Parks

PUT YOUR AD IN 
OUR NEXT ISSUE!

        YOUR LOCAL MARKETPLACE FOR ALL OF THE BEST SUPPLIERS AND BRANDS       SEPTEMBER 2021
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JOSÉ ANDRÉS OPENS JALEOJOSÉ ANDRÉS OPENS JALEO
IN CHICAGO’S RIVER NORTHIN CHICAGO’S RIVER NORTH

AROUND CHICAGO ..................... 32

CHEF PROFILE ......................... 24

CLASSIFIEDS ....................... 37-39

DINING WITH MS. X ..................... 4

BUYERS GUIDE DIRECTORY ...... 33-36

LOCAL NEWS ............................. 8

NATIONAL NEWS........................ 30

NUGGETS ................................ 40

PEOPLE SELLING THE INDUSTRY...... 41

TRAVEL ................................. 46

CLOCKWISE FROM ABOVE: 
Chef José Andrés at Jaleo, 500 
N. Clark St. in Chicago; the 
bar at Jaleo; a frozen Pomada 
cocktail; a Basque-style goat’s 
milk cheesecake; Jaleo’s bar 
and dining room; shrimp sau-
téed with garlic; the ultimate 
gin and tonic.  Photos courtesy of Kinship

Jaleo opened in July in the thriving River North neighborhood, bringing 
Chicago the first and most personal restaurant concept from José Andrés, 
world-renowned chef, entrepreneur and humanitarian. Located at 500 N. 
Clark Street, Jaleo brings alive the spirit and flavors of modern-day Spain 
through an impressive assortment of tapas, paellas, sangrias, Spanish wines 
and sherries, all within a festive, casual atmosphere. “I love being able to 
share the flavors and spirit of Spain by bringing this special place to new 
destinations,” says Andrés. “In Spanish, Jaleo means revelry — a lively cel-
ebration — and with the bustling excitement of River North, I cannot think 
of a better neighborhood to be opening in!”

The menu is authentically Spanish with local ingredients that are simply 
prepared, inspired by traditional dishes of the chef’s childhood and elevated 
through his experiences, talents and creativity. Jaleo boasts a number of 
new experiences unique to Chicago, including tableside paella presentations 
and a full tapas bar, helmed by head chef Justin DePhillips, who moved up 
to Chicago from Jaleo Disney Springs, as well as the opening of Pigtail, the 
forthcoming speakeasy. Continued on page 13
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Continued on page 24

50 YEARS OF EXCELLENCE AT LETTUCE ENTERTAIN YOU 50 YEARS OF EXCELLENCE AT LETTUCE ENTERTAIN YOU 

LEFT: Lettuce Entertain You partners at R.J. Grunts in 1977. RIGHT:  Richard and Martha Melman in Booth One at the Pump Room with baseball infi elder Dave Nelson; Jane and 
Bernie Sahlins; Joyce Sloan and Danny Coval. BELOW LEFT: Siblings Jerrod, Molly and R.J. Melman.  BELOW RIGHT: Founding partners Jerry A. Orzoff and Rich Melman. 

Photos courtesy LEYE PR

“It’s sort of hard to believe that it’s gone so quickly,” says restaurateur Rich-
ard Melman, a co-founder and chairman of the board of Lettuce Entertain You 
Enterprises, which marks half a century in June. “I’m not sure what it feels 
like, but it doesn’t feel like 50 years to me.”

LEYE kicked off in 1971 with one restaurant in Lincoln Park: R.J. Grunts, “a 
very special restaurant.” “It was really very unique. We had organic food, we 
had macrobiotic food,” Melman says. “It was a breakthrough restaurant in a 
lot of ways. … A great start for me.” And, Melman adds, that’s where he “met 
the love of his life, Martha,” whom he married. 

Today LEYE comprises more than 120 restaurants with an array of cuisines 
and price points in several states. Along the way he helped create Taste of Chi-
cago and resurrected the Pump Room for a time. Now Richard and Martha’s 

children have stepped to the 
forefront. Melman, and his 
oldest, LEYE president R.J., 
spoke to us about the busi-
ness and where it’s headed.
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HARD ROCK CASINO OPENS IN GARYHARD ROCK CASINO OPENS IN GARY

The Hard Rock Casino Northern Indiana celebrated its open-
ing May 14 with a legendary Guitar Smash (pictured above 
left) featuring Tito and Marlon Jackson, Mark McGrath of 
Sugar Ray and Pete Wentz from Fall Out Boy. Musicians Kym 
Mazelle, Crystal Taliefero and Deniece Williams, all of whom 
are Gary, Ind., natives, also participated, as well as Hard Rock 
International COO Jon Lucas; Chairman Marcellus Osceola of 
the Seminole Tribe of Florida; and Matt Schuffert, president 
of Hard Rock Casino Northern Indiana. The $300 million casi-
no and entertainment destination includes a 200,000-square 
foot entertainment complex with a massive gaming space, 
five food venues, an on-site sports book, a retail shop and a 
1,954-seat Hard Rock Live performance venue.

The Jackson family, also from Gary, is featured prominent-
ly throughout the property. The impressive 37-foot-tall gui-
tar marquee at the entrance to the building is modeled after 

Joseph Jackson's famous guitar that 
changed the world and was the start 
of the Jackson 5. Upon entering the 
casino, guests are greeted by a spec-
tacular guitar chandelier artwork 
modeled after that same guitar. 

Continued on page 27

CLOCKWISE FROM TOP LEFT: Hard Rock execs and mu-
sicians smash guitars at the grand opening; the casino 
awaits visitors; Council Oak butcher shop staff prepare for 
guests; Michael Jackson’s jacket, glove and shoes from 
the 1982 “Beat It” music video.

Photos by Hard Rock International

See Page 27 for DetailsSee Page 27 for Details
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Moretti’s (Edison Park), 6727 N. Olmsted, Chicago 
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Continued on page 32

A Chicago chef and restaurant owner is working tirelessly to unite food industry volunteers and food 
lovers for a critical cause: to aid women and girls whose lives have been devastated by military conflict in 
Tigray, Ethiopia.

That chef/owner, Tigist Reda of Demera Ethiopian Restaurant in Uptown, recently launched the nonprof-
it Hope 4 Tigray Women, and on Aug. 23, will hold a gala at the Lakewood (1758 W. Lake St., Chicago) to 
raise money. Now, Reda says, she wants to “do something that helps people, something that moves things 
forward.”

“It breaks my heart that Tigrayan women are experiencing gender-based violence,” says Reda. “It is not 
safe for them to go to school, to work, or to take care of their families. As someone born and raised in 
Tigray, I decided to use my lifelong passion for food to contribute to and spark change in our beloved 
country. Food and culture bring everyone together, and the program is about hope.” 

One of 11 children in her family, Reda was born and raised in Northern Ethiopia, and most of her rela-
tives remain there. She immigrated to the U.S. in 1997 and 10 years later opened the acclaimed Demera, 
which is known for varied options for ominivores, vegetarians and vegans alike. 

According to the New York Times, the current conflict in Ethiopia “has led to thousands of deaths, dis-
placed 1.7 million people and led to charges of atrocities” since late last year. The article also stated that 
“a senior U.N. official declared that parts of Tigray were in the throes of a famine.”

Reda believes this is a global issue, not a regional one, and she is appalled and saddened by the conflict 
and violence in Ethiopia. She aims to make a difference. 

Photos courtesy of Demera
TOP LEFT & RIGHT: Some of 
the vegetarian dishes offered 
at Demera restaurant in Chi-
cago. ABOVE: Demera Chef/
Owner Tigist Reda, founder 
of Hope 4 Tigray Women, a 
charity to aid Ethiopian girls 
and women who have suffered 
gender-based violence.

DEMERADEMERA
CHEF CHEF 

LAUNCHES LAUNCHES 
NONPROFITNONPROFIT
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Reach “Hard To See” Buyers 

For Pennies Per Contact

24 TIME PROGRAM

Other Color Options: 
2-color ads (Black + 1 additional color) @ 20% additional to the black and white ad rate.
3-color ads (Black + 2 additional colors) @ 40% additional to the black and white ad rate.

Display Ad Specifications: CMYK, 300 dpi or higher Adobe PDF or jpeg

BUYERS GUIDE LISTINGS AND  
HOT LEADS REPORT PROGRAM

$375 + $60 each for additional categories per year

E-Blast Package: Our $750. e-blast package 
includes a series of 3 e-blasts. You control the 

content, images and links.

Space and Materials Deadlines
Food Industry News: Published monthly on the 1st day of the month 
Space Deadlines are 45 days prior to insertion (3-15 for the 5-1 edition)
Materials are due on the 1st of the preceeding month (4-1 for the 5-1 edition)
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For Advertising Information, Contact:

Cary Miller, Vice President
cary@foodindustrynews.com
847-699-3300   847-602-9620

www.foodindustrynews.com

OUR TEAM IS HERE TO HELP YOU ACHIEVE 
YOUR CHICAGOLAND MARKET SALES GOALS!

Value Package #1  Ads, Event Cosponsorship, Editorial, Directory Listing Program
	 •	 Four, Black and White 1/10th page ads measuring 4” wide x 3.25” high
	 •	 Three Gold Level Shmoozefest Cosponsorships 
	 •	 Two 200-word articles on your company published in Food Industry News
	 •	 The Hot Leads Report Subscription with details of new local operations for 1 year
	 •	 One Buyer’s Guide Listing category for 1 year
Package Value $4,123. 		 Value Package Discounted Rate: $3,650.

Value Package #2  Event Cosponsorship, Directory Ad, Editorial, Directory & Listing Program
	 •	 Three Gold Level Shmoozefest Cosponsorships 
	 •	 Four Quarterly 4-color 1/3rd page ads
	 •	 One 200-word article on your company published in Food Industry News
	 •	 The Hot Leads Report Subscription with details of new local operations for 1 year
	 •	 Five Buyers Directory Listing Categories for 1 year
Package Value $9,772.		  Value Package Discounted Rate: $8,875.

Value Package #3  Ad, Editorial, Directory Listing Program
	 •	 Eight, 4-color 1/16th page ads plus Four, 1/4 page 4-color ads
	 •	 Two 200-word articles on your company published in Food Industry News
	 •	 The Hot Leads Report Subscription with details of new local operations for 1 year
	 •	 One Buyer’s Guide Listing category for 1 year
Package Value $9,504. 		 Value Package Discounted Rate: $8,500.

Value Package #4  Event Cosponsorship, Editorial, Directory & Listing Program
	 •	 Four Gold Level Shmoozefest Cosponsorships 
	 •	 Four E-blasts Sent to Our Digital Subscribers
	 •	 One 200-word article on your company published in Food Industry News
	 •	 The Hot Leads Report Subscription with details of new local operations for 1 year
	 •	 Five Buyers Directory Listing Categories for 1 year
Package Value $3,250		  Value Package Discounted Rate: $2,825

Value Package #5  Ads, Event Cosponsorship, E-blast, Mailing, Editorial, Listing Program
	 •	 Three Gold Level Shmoozefest Event Cosponsorships
	 •	 Six E-blasts to our e-subscribers
	 •	 Three 200-word articles on your company published in Food Industry News
	 •	 Your brochure included in our Welcome Packet Mailings sent to new openings for 12 months 
	 •	 The Hot Leads Report Subscription with details of new local operations for 1 year 
Five Buyers Directory Listing Categories for 1 year
Package Value $4,115		  Value Package Discounted Rate: $3,075.

Value Package Programs: Affordable, Effective
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On average, our consistent display advertisers 
have run with us for over 25 years, 2 months.

Sending your brochure to all of our print edition subscribers: $2650. per month.
Hot Leads Report and Listing Program from $375. per year.
Post-it note ad placed on the cover of Food Industry News: $3100. per month.
Mailings of your brochure in our new openings Welcome Packets: $250. per batch.
Full color internet banner ads, animated: $177. per month.
Shmoozefest Networking Event Cosponsorships: $500. each.
E-Blasts to our internet edition subscribers: $750. for a series three e-blasts.

Space and Materials Deadlines
Space Deadlines  

are 45 days prior to our 1st of the 
month publish date 

(4-15 for the 6-1 edition)
Materials Deadlines 

are 30 days prior to publication  
(e.g.: 5-1 for the 6-1 edition)

Ad and Materials Specifications
300 DPI or higher, CMYK, tiff or PDF. 

CREATE YOUR OWN MARKETING MIX 
STRATEGY WITH THESE TOOLS:

NNEWSEWSFFOODOOD IINDUSTRYNDUSTRY

Value Package #6  Ads, E-blast, Editorial, Directory Listing, Mailing Program
	 •	 Twelve, 1/6 page for color ads, 3 Shmoozefest Cosponsorships, 
	 •	 Two E-blasts to our e-subscribers
	 •	 Three 200-word articles on your company published in Food Industry News
	 •	 Your brochure included in our Welcome Packet Mailings sent to new openings for 12 months
	 •	 The Hot Leads Report Subscription with details of new local operations for 1 year 
	 •	 Two Buyers Directory Listing Categories for 1 year
Package Value $14,719.		  Value Package Discounted Rate: $13,200

Value Package #7  Quarterly Ad, E-Blast Editorial, Mailing Program
	 •	 Quarterly 4-color half-page ads in Food Industry News
	 •	 Four E-blasts to our e-subscribers
	 •	 Four 200 word articles on your company published in Food Industry News
	 •	 Your brochure included in our Welcome Packet Mailings sent to new openings for 12 months
	 •	 The Hot Leads Report Subscription with details of new local operations for 1 year 
	 •	 Two Buyers Directory Listing Categories for 1 year
Package Value $15,543		 Value Package Discounted Rate: $13,988.

Value Package #8  Quarterly Ad, E-Blast Editorial, Directory Listing Program
	 •	 Quarterly 4-color full-page ads in Food Industry News
	 •	 Four E-blasts to our e-subscribers
	 •	 Three 200 word articles on your company published in Food Industry News
	 •	 Your brochure included in our Welcome Packet Mailings sent to new openings for 12 months
	 •	 The Hot Leads Report Subscription with details of new local operations for 1 year 
	 •	 Two Buyers Directory Listing Categories for 1 year
Package Value $24,263.		  Value Package Discounted Rate: $21,836.
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Send Your Brochure to 
FIN Subscribers
We offer the most affordable and 
effective way for you to get your bro-
chure, flyer, coupon or rebate form 
into the hands of qualified buyers. 
You provide us with the brochure 
and we insert it into the magazine which goes directly to decision 
makers.
Price per piece: 
8.5”x 11” flat insert 14¢ each
11”x 5” folded card insert: 12¢ each

E-Blast Programs
Get your message directly into the hands of 
buyers on their mobile or desktop device by 
running an e-blast program. You control the 
content, the timing and the areas you wish to 
target.
Series of 3 E-Blasts: $795

Internet Advertising
As buyers visit our website, be present with a 
banner ad that links directly to your website or 
creates an instant e-mail which goes directly 
to you. 
We offer three sizes of internet  
banner ads: $175, $295, $375

“Shmoozefest” Co-Sponsorships 
Our free industry events attract attendees from all segments 
of the industry. Attendees come to network, experience food 
samples and meet vendors they can trust. 2016 events will be 
held in February, June and September. Call for the exact date of 
our next event.
Event Cosponsorships: $500 per company

Let Us Mail Your Brochure or Catalog 
To New Businesses and New Owners
Each month we send our directories and magazine to new 
openings, new owners, new incorporations and liquor license 
applicants across the Chicagoland market. Let us include your 
information in our “Welcome Packet” to reach these buyers in 
need.
$1 Per location, 250 piece minimum,  
rate based on weight

Monthly Hot Leads Report Program
Stay on top of new openings, units chang-
ing hands and new sales opportunities with 
this monthly 8 page report. Also contains 
lists of new incorporations, market activity, 
insider information and more. One Buyers 
Directory listing is included in this program.
One year Hot Leads Report program: 
       $375 per year

Food Industry News 
Magazine
With over three decades of reader-
ship, Food Industry News domi-
nates the industry!

n Published Monthly

n Used for Buying & Training

n Rich With Ads and Content

n All Glossy, Color Format

n Useful & Interesting Editorial

2017/2018 Pocket Buyers 
Directory Ads
This handy buying tool is sent to new locations 
and all FIN subscribers. Contains full page ads, 
buyer’s directory listings in 200+ categories 
and helpful info on starting a business, menu 
development and other valuable information. 
All ads include one buyer’s directory listing.
Full page 4-color ads: $995 each

We Offer A Full Suite Of Proven Effective Services and Tools  
Designed To Help You Successfully Penetrate  

Hard To Reach Independent and Chain Accounts
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Send Your Brochure to 
FIN Subscribers
We offer the most affordable and 
effective way for you to get your bro-
chure, flyer, coupon or rebate form 
into the hands of qualified buyers. 
You provide us with the brochure 
and we insert it into the magazine which goes directly to decision 
makers.
Price per piece: 
8.5”x 11” flat insert 14¢ each
11”x 5” folded card insert: 12¢ each

E-Blast Programs
Get your message directly into the hands of 
buyers on their mobile or desktop device by 
running an e-blast program. You control the 
content, the timing and the areas you wish to 
target.
Series of 3 E-Blasts: $795

Internet Advertising
As buyers visit our website, be present with a 
banner ad that links directly to your website or 
creates an instant e-mail which goes directly 
to you. 
We offer three sizes of internet  
banner ads: $175, $295, $375

“Shmoozefest” Co-Sponsorships 
Our free industry events attract attendees from all segments 
of the industry. Attendees come to network, experience food 
samples and meet vendors they can trust. 2016 events will be 
held in February, June and September. Call for the exact date of 
our next event.
Event Cosponsorships: $500 per company

Let Us Mail Your Brochure or Catalog 
To New Businesses and New Owners
Each month we send our directories and magazine to new 
openings, new owners, new incorporations and liquor license 
applicants across the Chicagoland market. Let us include your 
information in our “Welcome Packet” to reach these buyers in 
need.
$1 Per location, 250 piece minimum,  
rate based on weight
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ing hands and new sales opportunities with 
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With over FOUR DECADES of readership, Food Industry News dominates the industry!

Published Monthly
Used for Buying & Training

Rich with Ads & Content

All Glossy, Color Format
Useful & Interesting Editorial
and Print & Digital Formats!

FOOD INDUSTRY NEWS MAGAZINE

TAKE ADVANTAGE 
OF OUR 

DIGITAL REACH!

MONTHLY

HOT LEADS
REPORT PROGRAM

SEND YOUR 
BROCHURE TO F.I.N. 

SUBSCRIBERS

E-BLAST PROGRAMS WEB ADVERTISING

DESIGNED TO HELP YOU SUCCESSFULLY PENETRATE HARD  
TO REACH INDEPENDENT AND CHAIN ACCOUNTS

1-YEAR HOT LEADS REPORT PROGRAM
$375 + $60 ea. for additional categories

SERIES OF 3 E-BLASTS
$795

3 Banner Sizes to choose from:
$175 • $295 • $375

PRICE PER PIECE:
8.5" x 11" flat insert 14¢ ea. • 11" x 5" folded card insert: 12¢ ea.

Stay on top of new openings, units 
changing hands and new sales opportunities 

with this monthly 8-page. report. Also 
contains lists of new incorporations, market 
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Get your message directly into the 
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desktop device by running an e-blast 
program. You control the content, the 
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present with a banner ad that 
links directly to your website or 
creates an instant e-mail which 
goes directly to you.
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brochure, flyer, coupon or rebate form in the hands of qualified 
buyers. You provide us with e brochure and we insert it into the 

magazine which goes directly to decision makers.
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One Buyer’s 
Directory listing 

is included in this 
program!

$1 Per Location, 250 piece minimum
(rate based on weight)

Each month we send our directories and 
magazine to new openings, new owners, new 
incorporations and liquor license applicants 

across the Chicagoland market. Let us 
include your information in our “Welcome 

Packet” to reach these buyers in need!

TO NEW 
BUSINESSES 

WE OFFER A FULL SUITE OF  
PROVEN EFFECTIVE SERVICES AND TOOLS

Our free industry events attract attendees 
from all segments of the industry. Attendees 
come to network, experience food samples 

and meet vendors they can trust. 

These events take place quarterly.

‘SHMOOZEFEST’
CO-SPONSORSHIPS

GOLD SPONSORSHIPS: $500.
SILVER SPONSORSHIPS: $250.

On average 
our consistent 

advertisers 
have been running 
for over 25 years.

LET US 
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BROCHURE  
OR CATALOG
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Become an ‘Endorsed Partner’
to Our Readers

It’s always been our goal to help food busi-
ness buyers (our readers) work with the best 
vendors and get the best overall value for 

their dollar. This is evident by seeing the qual-
ity and stature of  the companies we promote to 

our readers each  month. 
With With every food, beverage and hospitality business 

facing lower margins due to increased labor and occupancy costs, we feel 
the time is right for this program.

With this in mind, we have launched the Silver Platter Savings Program, in 

which select vendors will offer Food Industry News readers special pricing, 
discounts or rebates on their purchases. Food Industry News will have no 
involvement rebating our readers these funds. This will be handled directly 
between the vendor and the buyer.

We feel your company would be a good fit for this program. The require-
ment for all “Supplier Members” for this program is that they run a full 
page ad with us monthly. It is our goal to help the finest suppliers (our ad-
vertisers) do more business with our base of 65,000 loyal (industry buyer) 
monthly readers.

Foodservice & Industry Professionals, Join Us 
for Our Quarterly Networking Events in 2022:

Tuesday, March 1; Tuesday, June 7;
Tuesday, Sept. 12; Monday, Dec. 5
5-9 p.m. at Moretti’s Chicago (Edison Park),

6727 N. Olmsted, Chicago, IL

Raffles • Direct Vendor Contacts • Food & Liquor Samples 
During the first hour, you’ll hear from an expert guest speaker discussing issues that matter 

to our industry. After that, meet and mingle with other food business professionals. 
Must be 21 to attend. Business card required for entry.

FREE

EVENT!

DON’TMISS!

A limited number of tables and co-sponsorships are available. 
Call now to reserve your co-sponsorship: 847-699-3300. 
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